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1 Toward Enhancing Corporate Value

1. Celebrating 25 Years

2. Strengthening Human Resource Base through Philosophy

3. Aiming to be the “No.1” media company in sales by solving social 
issues ＜Video footage of the general meeting of employees＞

4. Strengthening management structure

5．Assessment of ESG Management

6．25th anniversary commemorative dividend and year-end dividend
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1. Celebrating 25 Years

3

On March 14 this year, we at dip celebrated our 25th 

anniversary.

I would like to express my deepest gratitude to all of our 

shareholders, investors and other stakeholders for their 

support.

Under our corporate philosophy of 'tapping into dreams, 

ideas, and passion to create a better society', we are 

committed to achieving sustainable growth and increasing 

our corporate value, as we work toward a society in which 

everyone can experience the joy and satisfaction of work.

We look forward to your continued patronage and support.

▲Front page ad in the Nihon Keizai Shimbun dated March 14/15, 2022
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<Video of General Meeting of Employees>

▲Announcement of 25th anniversary theme, 
‘philosophy’

▲President Tomita presenting his strategy for 
the theme of the 26th term, ‘No. 1’

▲COO Shidachi presenting the progress of 
the medium-term strategy, ‘dip2025’, and 
initiatives going forward

▲The finale of the meeting, bringing together
employees at the venue and those 
participating remotely

General Meeting of Employees commemorating dip’s 25th anniversary to instill 

dip’s philosophy and share strategies to become the No. 1 media company in sales
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(Reference) Philosophy Full Text

Vision

Labor force solution company
Through the provision of human resource services and DX services, and by 
working to solve various problems in the labor market, we aim to realize a society 
in which everyone can experience the joy and happiness of work.

Here at dip
we want to tap into 
dreams, ideas and passion
to create a better society

Corporate Philosophy

Founder's Spirit

dip way

1 See tough situations as opportunities.
Turn difficulties into opportunities through a change in mindset.
Under every circumstance, be vigilant; don‘t let your guard down. Take a 
bird's-eye view of things from every angle and then pioneer your own way.

2 Continue to take on new challenges.
No matter the situation, do not be afraid of failure; persevere boldly.
Solve social issues as an innovator with the spirit of a pioneer.

3 Never give up.
With a strong will and dedicated action, keep going. Never give up.
If you fail, learn. Complete greater achievements.

4 Go beyond expectations.
Do not just accept, “think” and drive value from your own ideas.
Exceed expectations. Propel your own growth.

5 Enjoy your work, enjoy your life.
It is our goal that every employee enjoys  both work and private life, and 
lead a happy life, fulfilled both physically and mentally.

6 Each employee has a role to play in creating dip.
Cultivate your individuality in the philosophy we share.

Make your mark in building our future.

dream
We have our own dreams. We talk about our dreams. We strive to make our 
dreams come true. We never give up along the way.

idea
Ideas are the source of growth and development. We will create a free and 
vigorous corporate culture overflowing with diversity and as innovators in the 
field, we will pursue the creation of valuable services.

passion
Being passionate about our work encourages the people around us to be 
passionate. Praise one another generously, celebrate joy, recognize worry, 
encourage each other and discuss everything. Maintaining unity, we continue to 
win the victory through our teamwork and leadership.

5

Brand Statement

One to One Satisfaction
We pursue ‘user-first’ services that are accessible to each and every one of our 
customers. We will achieve ‘No. 1 satisfaction’ for everyone involved in our 
business. Based on the belief that ‘people are everything and people are 
assets’, we aim to be ‘No. 1 in employee well-being’.
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Under the management policy
of 'User First', providing many 
unique features not found in 

other companies

High productivity
direct sales force of 1,600 people
and a customer base of 150,000 

companies

Bold and dynamic marketing 
communication,

in line with market conditions

We will use ‘data and technology’ to advance our ‘sales force’, ‘service development 

strength’ and ‘power of promotion’ generated by the dreams, ideas and passion of our 

human resource base united under a common philosophy.

2. Strengthening Human Resource Base through Philosophy ①

dream idea passion

Data and Technology

A human 
resource base 
united under a 

common 
philosophy

Sales force

Service 
development 

strength
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Dip hired a record 414 new graduates

who share our philosophy.

2. Strengthening Human Resource Base through Philosophy ②

The goal is to hire 600 new graduates next year.

▲414 new graduates gathered in one place after taking all possible 

measures to prevent infection. Philosophy training conducted.

▲Induction ceremony after philosophy training
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Aim to become the “No.1”media in sales under the Baitoru brand(*1) in this fiscal year 

To “improve the treatment of workers” and “relieve labor shortages”

thereby realizing “a society in which everyone can feel joy and happiness of working”

* Share was calculated by estimating the market size based on the sales of major job information media.

*1 Baitoru, Baitoru NEXT, Baitoru PRO

■ Share of part-time and temporary worker job information market*

3. Aiming to be the “No.1” media company in sales by solving social issues ①

7.7%

10.0%

12.2%

13.9%
15.1%

17.9%

21.4%

0%

FY'15/2 FY'16/2 FY'17/2 FY'18/2 FY'19/2 FY'20/2 FY'21/2

Gained market share due 
to termination of

'an' service

Increased 
market share 

during COVID-
19 pandemic

COVID-19 pandemic accelerates 
market share expansion, and

gap with industry's #1 competitor 
narrowed significantly

Aim for No.1 by further 
strengthening sales structure by 

acceptance of 414 new graduates 
and implementing new promotion 

strategy
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Proposing wage hikes to client companies to enhance hiring capability and improve workers’ pay

Of 1.3 mn job postings, 0.97 mn were by companies participating in the project*1;

more than 0.4 mn were jobs with increased hourly wages.

Enhance value proposition to users and clients through the dip Incentive Project

*1 Dip Incentive includes increased hourly wages, bonus for continued service, gift payment for joining company, vaccine incentive, etc.

9

■Number of job postings, job ads by participating companies, jobs with increased wages

*2 Number of ads by participating companies is the number of ads by companies participating in the vaccine incentive project.

940

1,300

33％

75％

5％

31％

0

140

Portion of jobs 
with increased 

wages

Portion of ads 
by participating 

companies

Job postings

November 2021 (before start of project*2) March 2020

Portion of jobs 
with increased 

wages

Portion of ads 
by participating 

companies

Job postings

310

970

400
50

100％

100％Percentages indicate the percentage of total job postings(thousand)

3. Aiming to be the “No.1” media company in sales by solving social issues ②
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▲Video creators participating in the tie-up 
project

A TV commercial is currently on air, in which DAIGO 

acts as a dip sales rep who encourages client 

companies to improve workers’ pay.

Rolling out dip Incentive Project through 

large-scale, hybrid promotional campaigns*

▲ CM for Baitoru in which DAIGO is ‘dip-san’

The ‘Pep Squad for Companies Raising Wages’ was 

formed with Hajime Shacho, a video creator with 10 

million channel subscribers, among others, to 

reinforce dip’s promotional campaign on social media.

* Optimized use of a wide range of ad channels including digital advertising (social media, web ads, SEO, etc.) and mass 
advertising (TV CMs, transit ads)

3. Aiming to be the “No.1” media company in sales by solving social issues ③
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User rating

Promotional campaign for dip Incentive Project

highly rated by users and clients

Client company rating

70

18
11

0

100

好感が持てる

やや好感が持てる

どちらともいえない 好感が持てない

やや好感が持てない

69

21

9

0

100

好感が持てる

やや好感が持てる

どちらともいえない 好感が持てない

やや好感が持てない

Source: Result of survey using INTERNET RESERCH

(%) (%)

Like
Like somewhat

Neither like
nor dislike

Dislike
Dislike somewhat

Like
Like somewhat

Neither like
nor dislike

Dislike
Dislike somewhat

3. Aiming to be the “No.1” media company in sales by solving social issues ④
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Launched new feature, ‘Message from dip-san’, providing users with the 

appeals and realities of the job and the workplace from an objective standpoint

Messages are written by sales reps who gather insights from a user’s perspective.

By posting information that cannot be provided on aggregation sites,

we seek to assist job seekers, eliminate mismatches and prevent early resignations.

ｖ

Example of Message from dip-san

There was laughter all around during the shoot, and every 
staff was really cheerful and kind, responding to our requests 
to pose in a certain way even if they were shy about it.
The manager of another store (in his 20s) was also present 
this day and was so frank and friendly with the staff of this 
store, you wouldn’t have thought he worked in another store. I 
definitely felt the appeal of the ”people” of this company.
H-san, who appeared in the video, apparently decided to work 
for this company after finding the store so cozy.
This is the kind of environment where I’m sure even people 
without experience in the hospitality industry can quickly 
adapt. Do apply!

3. Aiming to be the “No.1” media company in sales by solving social issues ⑤
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High expectations from client companies

for ‘Message from dip-san’

73％

25％

2％

0

100

ポジティブ

どちらかというと

ポジティブ

どちらともいえない ネガティブ

どちらかというと

ネガティブ

(%)

Rating by client companies

ｖ

・I have always felt that dip’s sales reps are closer to us 
than the sales reps of other companies.
The appeal and the real picture of our company 
conveyed from their perspective boost the authenticity 
of information for job seekers. I think we can expect 
to hire people that are more suited for our company.

・Message from dip-san highlights the specific appeals 
as well as the difficulties of our workplace, which we 
could not notice internally, from a job seeker’s 
perspective, and not just the usual comments such as 
the workplace is cozy, cheerful and fun.
I believe such ”real” information will motivate job 
seekers and lead to higher staff retention, which had 
been an issue for us.Neither positive

nor negative
Positive

+
Somewhat 

positive

Negative
+

Somewhat 
negative

3. Aiming to be the “No.1” media company in sales by solving social issues ⑥
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4. Strengthening the management structure ①
（Board of Directors composition after the Annual General Meeting of Shareholders ）

14

Name Official position(s)

Hideki Tomita Representative Director, President and Chief Executive Officer (CEO)

Masatsugu Shidachi
Representative Director, Chief Operating Officer (COO), Chief Information Officer 
(CIO) and General Manager, Product Development Division

Kazuhisa Iwata Director, Chief Business Officer (CBO)）

Eriko Tanabe External Director (Independent Director) ※

Kuniyoshi Mabuchi External Director (Independent Director)

Kanae Takeuchi External Director (Independent Director) ※

Tsuneyo Otomo Full-time Corporate Auditor

Koichi Kobayashi External Corporate Auditor (Independent Director)

Akihiko Mochizuki Auditor

Yukiko Imazu External Corporate Auditor (Independent Director)

• Masatsugu Shidachi has already been elected as Representative Director on March 17, 2022
• The election of directors will be proposed at the 25th Annual General Meeting of Shareholders scheduled for May 24, 2022.
• A voluntary Nominating and Compensation Committee has been established as an advisory body to the Board of Directors. The Committee 

determines the individual compensation of directors. 

◆Certified Public Accountant

◆Attorney

◆Certified Public Accountant

COO Shidachi appointed as additional representative director. Half of the directors will be external directors 
and one-third will be female directors.
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4. Strengthening the management structure ②
Introduction of Candidates for New External Directors and External Corporate Auditors

15

Kanae Takeuchi Yukiko Imazu

【 Short CV 】 【 Short CV 】

Kanae Takeuchi has a high level of knowledge on a wide range of 
social issues through her extensive experience as a news program 
anchor and interviewer of business executives.
She is also well versed in the promotion of women's issues. We have 
nominated her as a candidate for outside director because we believe 
that we can expect her to provide valuable guidance on social issues 
that the Company is now addressing.

【 Reasons for Election 】

Yukiko Imazu is an attorney-at-law and has been involved in corporate legal 

affairs, particularly in the areas of human resources and labor relations. She has a 
wealth of experience and deep insight in this area. She also became the first 
woman to serve on the board of directors of the law firm to which she belongs. 
She is actively involved in the promotion of women's issues. The Company has 
nominated Mr. Katsumoto as a candidate for External Corporate Auditor because 
she can be expected to effectively monitor and supervise the Company and 

provide sound counsel.

【 Reasons for Election 】

Apr. 2001 Joined Tokyo Broadcasting System, Inc. (currently 
TBS Television Inc.)

Nov. 2012 Became freelance announcer

June 2020 Outside Director, SBI Holdings, Inc.

Apr. 1996 Joined Anderson Mori & Tomotsune

Jan. 2005 Appointed Partner of Anderson Mori & Tomotsune
(incumbent)

Apr. 2007 Associate Professor, Keio University Graduate School 
of Law

Mar. 2014 Director, Ishibashi Foundation (incumbent)

June 2018 Outside Corporate Auditor, Daiichi Sankyo Company, 
Limited (incumbent)
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4. Strengthening the management structure ③
Appointment of service officers

16

Service Officers have been newly appointed to strengthen cross-functional business operations.
CTO Toyohama appointed as Executive Officer, enabling flexible decision-making

in the technology area of our business.

Name Official position(s)

Takatsune Inoue
Corporate Officer, Service Officer (Baitoru/Baitoru NEXT)
Head of Regional Sales Group

Tomohiro Kitazato
Corporate Officer, Service Officer (Hatarako/Baitoru PRO)
Head of HR Sales Group

Yoshinobu Toyohama
Corporate Officer, CTO（Chief Technology Officer）
Head of System Management Division, Service Development Group

※ Underlined are new positions
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5. Assessment of ESG Management

In addition to the『FTSE Blossom Japan Index 』,
recently added to the『FTSE Blossom Japan Sector Relative Index』

Based on FTSE Russell's ESG assessment, the 
index better reflects an assessment of the 
magnitude of environmental impacts and 
corporate management to address climate 
change risks.

＊Number of companies comprising the index: 
494 (as of March 2022)

Created by global index provider FTSE Russell, 
the index is designed to measure the 
performance of Japanese companies that are 
doing well on environmental, social and 
governance issues.

＊Number of index components: 230 (as of 
December 2021)）

※Both Indexes are used as 
passive ESG investment 
benchmarks by the GPIF 
(Government Pension 
Investment Fund). 

Certified as an『 Excellent Health Management Corporation 2022 』
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6. 25th Anniversary and Year-end Dividends

Implementation of 25th anniversary commemorative dividend

16

27

18

2936

2017年2月期 2022年2月期

5

61

Interim 
dividend

Commemorative 
dividend 5 yen

Year-end 
dividend

Year-end 
dividend

Interim 
dividend

20th 
Anniversary

25th
Anniversary

Commemorative 
dividend 2 yen

FY’17/2 FY’22/2
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2 FY’22/2 Q4 and Full Year Financial Results

1. FY’22/2 Q4 Financial Results

2. FY’22/2 Full-year Financial Results



© dip Corporation. 

1. FY’22/2 Q4 Financial Results (Consolidated) ①

20

Overall

・Sales were +43.8% YOY at ¥11.45 bn due to robust growth of the DX business and 
steady recovery in the personnel recruiting services business.

・Large-scale advertising was carried out as upfront investment to further increase 
market share in the part-time and personnel dispatch media and to increase recognition 
of Baitoru PRO. Operating income was +27.0% YOY at ¥1.74 bn.

DX business

・High growth of sales and number of companies subject to monthly payment 
continued. Sales of recurring products were strong.

・Profitability of the business increased while making investments required for business 
growth (personnel increase, etc.).

Personnel recruiting services business

・Sales at Baitoru and Baitoru NEXT recovered to pre-pandemic levels in a market 
that is slow to recover.

・Baitoru PRO gained the largest number of job postings in the healthcare sector, in 
addition to the nursing care, childcare and beauty care sectors.

■ Highlights
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Sales 345 953 +176.2％

Segment Profit (56) 356 -

1. FY’22/2 Q4 Financial Results (Consolidated) ②

Sales 7,960 11,451 +43.8%

Operating income 1,373 1,744 +27.0％

Ordinary income 1,296 1,661 +28.1％

Net income 
attributable to 

owners of parent
509 819 +60.9%

Entire
Company

21

FY’21/2
Q4

(Million Yen) (Million Yen)

FY’22/2
Q4 YoY

DX
Business
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1. FY’22/2 Q4 Financial Results (Consolidated) ③

* Personnel costs and related expenses include salaries and welfare benefits as well as recruitment related expenses and educational expenses.

■ Breakdown in SG&A

Implemented large-scale advertising
as an upfront investment to further expand 

market share in the part-time and temporary 
staffing job market and 

increase awareness of Baitoru PRO

The increase in personnel costs was due to
special allowance for vaccination promotion, 
and an increase in sales incentives due to 

higher sales, etc.

22

1,438 

3,733 

3,260 

3,676 
978 

1,081 

5,677 

8,490 

0

2021年2月期

4Q

2022年2月期

4Q

FY’21/2
Q4

FY’22/2
Q4

(Million Yen)

Personnel costs
and

related expenses*

Others

Advertising 
and promotional

expenses
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Sales 823 2,828 ＋243.6％
2,800

～2,900

Segment Profit (541) 742 -
600

～700

Entire
Company

DX
Business

FY’22/2FY’21/2 YoY
(Reference) 

Forecast Released
on January 14, 2022

Sales 32,494 39,515 +21.6％
38,800

～41,000

Operating income 7,312 5,602 (23.3)％
4,800

～6,200

Ordinary income 6,501 5,320 (18.1)％
4,500

～5,900

Net income 
attributable to owners 

of parent
607 3,487 +474.4％

3,100
～4,100

2. FY’22/2 Full-year Financial Results

23

Aggressive investment in advertising for the next fiscal year resulted in
a decrease in profit, but within the range of the revised forecast.

DX Business Profit exceeded upper limit.

(Million Yen) (Million Yen)
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3 FY’23/2 Full-year Forecasts 
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Sales 2,828 2,954
5,900

～4,700
+99.7%

～+59.1%

Segment Profit 742 903
1,900

～1,100
＋110.2%
～+21.7%

FY’23/2 Full-year Forecasts ①
Consolidated operating results forecast （under the new revenue recognition standard*）

Sales 39,515 37,406
59,300

～49,400
+58.5%

～+32.1%

Operating income 5,602 5,687
16,900
～9,400

+197.1%
～+65.3%

Ordinary income 5,320 5,406
16,600
～9,100

+207.0%
～+68.3%

Net income 
attributable to 

owners of parent
3,487 3,572

11,100
～5,900

+210.7%
～+65.1%

Entire

DX Business

FY’23/2
Forecast

25

* The Company will apply the new revenue recognition standard from FY’23/2. The major change due to this is that the incentives for agencies that 
were posted as promotion expenditure will be deducted from sales under the new standard and not be included in expenses. The impact on operating 
income is minor.

FY’22/2
(Result; old standard)

(Million Yen) (Million Yen) (Million Yen)

FY’22/2*
(Result; new standard)

YOY change
(vs FY’22/2 new 
standard figures)
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Upper end of forecast:
Internal target assuming COVID-19 

pandemic to end

Lower end of forecast:
Assumes same degree of impact of 
pandemic as in the previous fiscal 

year*

* Assumes priority preventive measures to be 
imposed about three times during the fiscal year 
as in the previous year.
The situation in Ukraine and the resulting rise in 
resource and raw material costs or the impact on 
consumption in Japan have not been incorporated.

FY’23/2 Full-year Forecasts ② Approach toward consolidated sales forecast

26

■ Consolidated net sales and operating income

436

143
298

73

344

56

534

169
447

94

8

29

59

47
437

306

374

593

494

売上 営業利益 売上 営業利益 売上 営業利益 売上 営業利益 売上 営業利益

2023年2月期

Past performance Forecast

2022年2月期2021年2月期2020年2月期

上限 下限

Personnel recruiting services business DX business

Note: The new revenue recognition standard has been applied to both past performance and forecast figures.

FY’20/2 FY’21/2 FY’22/2 FY’23/2

Sales
Segment

profit
Sales

Segment
profit

Sales
Segment

profit
Sales

Segment
profit

Sales
Segment

profit

Upper Lower

(Oku yen)

*Oku=100million
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FY2023 Full-year Forecasts ③
Approach toward consolidated operating income forecasts

Excluding Baitoru PRO, which is 

in the upfront investment stage, 

consolidated P&L will show an 

operating profit margin of 26-

34% and the high profit 

structure seen before the 

pandemic will be maintained. 

201

282 277
258 253

20.9%

91

24.0%

142

24.9%

123
18.9%

104

19.6%

90

143

169

94 190

120

437

593

494

551

463

0

実績 上限 下限 上限 下限

32.9％ 19.1％28.4％ 25.9％34.2％ Operating
Profit Margin

Cost of Sales
Personnel expenses

Other SG&A 
expenses

Advertising/
Sales promotion 

expenses

Operating 
income

Net sales

Forecasts for FY’23/2

Based on excluding 
Baitoru PRO

FY’20/2
（Pre-pandemic）

Note: The new revenue recognition standard has been applied to both past performance and forecast figures.

Result Upper Lower Upper Lower

(Oku yen)

*Oku=100million
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1. Overview of the DX Business

2. FY’22/2 Q4 Segment Results 

3. Business Plan for the Current Term

4 DX Business : Business Overview, Progress and Business Plan
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Vision

‘Labor force solution company’

1. Overview of the DX Business ① Positioning of the DX Business

29

Digital labor 
force solution

×
Human work 
force solution

AI/RPA business was renamed DX business (Apr. 2021)
The business is aimed at supporting the adoption of DX at SMEs by 

offering DX tools that enhance work efficiency and assist sales 
activities using the latest technologies under a one-stop SaaS model

Personnel Recruiting 
Services Business

DX Business

Through the provision of human resource services and DX services, and by working 
to solve various problems in the labor market, we aim to realize a society in which 

everyone can experience the joy and happiness of work.
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38%

74%

0%

中小企業 大企業

1. Overview of the DX Business ② Business Environment

■ Percentage of companies (by number of employees) deploying DX

30
Source：dip, based on ”Annual Report on National Accounts for 2021” by Ministry of Economy, Trade and Industry 

There is substantial room for greater adoption of DX in Japan, 
especially among SMEs

Reasons for slower adoption

of DX by SMEs:

・Lack of awareness of which 

operations can be streamlined

・The cost and trouble associated

with introducing DX

・Inability to fully utilize the functions 

after deploying the tools

Key factors in SMEs decision

to deploy DX:

・Low-cost and simple product design

・Implementation support

・High-level of customer successSMEs Major Companies
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1. Overview of the DX Business ③ Characteristics of DX Tools, KOBOT Series

31

Easy to introduce Reasonable prices
Extensive customer 

success

Simple functions and cloud format
enable use on same day

Fees start from ¥20,000/month,
with no development or

introduction costs

Conventional
DX service

dip’s DX service

￥

￥

The monthly fee covers 
maintenance and operation

Support by 
sales reps

Remote support by
customer success reps

One-stop service including installation, operation and maintenance

One-stop SaaS products providing unique value, designed specifically for SMEs
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1. Overview of the DX Business ④ The Strengths of dip

32

1,500 personnel recruiting services
sales reps + 100 dedicated sales reps*

Customer base of 
150,000 companies

Startup
SaaS 

Company

High-level inhouse
CS system

Inadequate support

70<* CS personnel provide
implementation support

1,600< direct marketing
sales reps

Easy-to-introduce
product specifications

Packaged products developed 
in-house and with partner 
companies (e.g., start-ups) 

provided at low cost with excellent 
UI/UX.

Inbound
marketing

Single-function type,
multifunctional type

Product development

* As of April 2022

「Product designed specifically for small and midsize companies」
x「a direct sales force of over 1,600 people and a customer base of 150,000 companies」

= creation of DX market for small and midsize companies

Customer success (CS)Marketing, sales
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1. Overview of the DX Business ⑤ KOBOT Series Product Lineup

33

Marketing support

Launched in Dec. 2021
From ¥9,800/month

Issues membership certificate on LINE; offers store 
visit reward points and coupons. Supports marketing 
activities by restaurants and retailers.

Streamlining of recruiting and 
personnel administration

Automatically schedules recruitment interviews 
with applicants.
(Automatic response by chatbots)

Provides paperless solutions for part-time worker 
onboarding and labor management.

Creates recruiting webpages on behalf of clients.
Quickly produces original pages featuring Baitoru’s
unique functions, such as workplace introduction videos.

Corporate Recruiting Page KOBOT

Interview Scheduling KOBOT

Personnel Administration KOBOT

Launched in Jun. 2021
From ¥20,000/month

Launched in Nov. 2019
From ¥30,000/month

Launched in Jul. 2021
From ¥20,000/month

Sales support

Automatically creates a list of target companies for 
sales activities of temp agencies.
Calls companies on sales list on behalf of temp agencies.

Temp Agency KOBOT

Launched in Sep. 2019
From ¥40,000/month

Industry-specific streamlining

Streamlines data input work, such as obtaining, 
registering and updating property data.

Real Estate Agency KOBOT

Launched in Jun. 2020
From ¥20,000/month

Patronage KOBOT

Stock 
Product

Flow 
product

Stock 
Product

Stock 
Product

Stock 
Product

Stock 
Product

Stock 
Product
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2. FY’22/2 Q4 Segment Results ①

34*From the fiscal year ending February 28, 2022, some services such as Recruiting Page KOBOT (formerly Baitoru RHP) were 
transferred from the Personnel Recruiting Services business to the DX business.

Stock Products
（ Example: Recruiting 
Page KOBOT, Temp Agency 

KOBOT, etc. ）

Flow products
（ Example: Interview 
Scheduling KOBOT ）

FY'22/2

+176%

■ Net sales* change

Continued high growth of +176% YoY. Strong sales of stock products.

38 20 35
100 139 175

220
308

420

40
105

177

206

326

364

480

533

38 60

140

277

345

501

584

788

953

0

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

（Million Yen）

FY’21/2FY’20/2

*
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+117%

■ Number of companies subject to monthly billing*（average by quarter）trend

Number of companies subject to monthly billing also grew significantly year-on-year.

1,263 1,356 

2,040 

3,452 

4,129 

5,134 

6,110 

7,847 

8,969 

0

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

FY'21/2 FY'22/2FY’20/2

（Companies）

2. FY’22/2 Q4 Segment Results ②
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2. FY’22/2 Q4 Segment Results ③

36

*1 Certain services including Recruiting Page KOBOT (previously Baitoru RHP) were transferred from the personnel recruiting services business to the DX business, effective FY’22/2.
Figures for Feb. 2021 include Recruiting Page KOBOT for reference purposes.

*2 ARPU: Monthly sales divided by the number of paid client companies
*3 Subscription-based sales ratio: Subscription-based sales (automatic renewal or long-term contract) divided by total sales

Feb. 2021*1 May 2021 Aug. 2021 Nov. 2021 Feb. 2022

¥130 mn
ー

¥160 mn
（+23%）

¥210 mn
（+62%）

¥290 mn
（+123%）

¥310 mn
（+138%）

4,700
ー

4,800
(+2%）

6,500
(+38%）

8,600
(+83%)

9,300
（+98%）

¥29,000
ー

¥33,000
(+14%)

¥32,000
(+10%)

¥33,000
(+14%)

¥34,000
（+17%）

34%
ー

36%
(+2pts)

38%
(+4pts)

39%
(+5pts)

46%
（+12pts）

Stock
Sales Ratio

（2021年2月比）ARPU

No. of companies
subject to 

monthly payment

Monthly
sales

(vs Feb. 2021)

Continued high sales growth by increasing the number of companies subject 
to monthly billing while raising ARPU

(vs Feb. 2021)

(vs Feb. 2021)

(vs Feb. 2021)

*2

*3
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-1000

2,954

903

5,900
～4,700

1,900
～1,100

(538)

827

45 (536)

Sales
Segment

profit
Sales

Segment
profit

Sales
Segment

profit
Sales

Segment
profit

FY’22/2FY’21/2FY’20/2
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3. Business Plan for the Current Term ①

+99%
～59％

YoY

■ DX Business Sales & Segment profit

Plan to continue to achieve significant growth in sales and profits.

（2021年2月比）

Feb. 2022
(Actual)

Feb. 2023
(Target)

¥310 mn ¥730 mn
（+135%）

9,300 23,000
（+147%）

¥34,000 ¥32,000
（-6%）

46% 71%
（＋25pts）

※From FY’23/2, “Temp Agency KOBOT for Interview Scheduling” and 
“Interview Scheduling KOBOT” being sold with a contract term of one year or 
longer will be included in the "stock sales" category since the churn rate has 
improved. The stock sales ratio for February 2022, calculated based on the 
same categorization, will be 68%.

※

（Million Yen）

Stock
Sales Ratio

ARPU

No. of companies
subject to 

monthly payment

Monthly
sales

(vs Feb. 2022)

(vs Feb. 2022)

(vs Feb. 2022)

(vs Feb. 2022)

FY’23/2 Forecast

+110%
～ 21％

Note: The new revenue recognition standard has been applied to 
both past performance and forecast figures.

YoY
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3. Business Plan for the Current Term ② Strategy for the current term

1
Enhance product quality (Aiming for No. 1 quality)

Improve UI/UX and functionality for existing products

2
Strengthen the CS system, Reduce churn rate/promote up-selling

In addition to enhancing quality, the company uses technology to 
streamline its customer success operations. Reduce churn rate and 
enhance up-selling

3
Improve sales efficiency by expanding set sales

Accumulated know-how has led to improved sales staff's ability to 
make effective proposals.
Expand set sales combining multiple DX products

1

2
3

1

23

Enhanced product 
quality

Churn Rate
Suppression/
Upselling

Improved sales 
Efficiency
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5
Personnel Recruiting Services : 
Business Progress and Business Plan

1. FY’22/2 Q4 Segment Results

2. FY’23/2 Business Plan
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FY’21/2 FY’22/2
YoY Change

Q4 Q4

Actual Actual Amount % change

Baitoru
・Baitoru NEXT 5,753 8,172 +2,419 +42.0％

Of which,
Baitoru NEXT

1,035 1,213 +178 +17.1％

■ Sales

40

（Million Yen）

1. FY’22/2 Q4 Segment Results ① Baitoru



© dip Corporation. 

[ Priority measures to prevent
the spread of COVID-19]

Jan. 21
to Mar. 21, 2022

(Reference) Overview of the Part-time Job Advertisement Market

41

The situation has not yet recovered to pre-pandemic levels.

0％

Source: Prepared by the Company based on the 『Survey Release: Number of Job Advertisements』 by the National Association for Employment Information.

-70%

Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. Jan. Feb.

[1st declaration of 
state of emergency]
Apr. 7 to May 25, 2020 

[2nd declaration of 
state of emergency]

Jan. 8 to
Mar. 21, 2021

[Request for shortened
business hours]
Nov. 28, 2020, to

Jan. 7, 2021

[3rd declaration of 
state of emergency]

Apr. 25 
to Jun. 20, 2021

[4th declaration of 
state of emergency]

July. 12 
to Sep. 30, 2021

Feb. 2022
Vs Feb. 2020

(34.0)％

■ Monthly change in number of part-time job ads since FY’20/2 

20212020 2022
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1. FY’22/2 Q4 Segment Results ② Baitoru/Baitoru NEXT

42

Number of contracted companies has reached a level exceeding that 
recorded prior to the pandemic.

■ Baitoru monthly number of subscriber companies (compared to the same month of FY’20/2)

[1st declaration of 
state of emergency]
Apr. 7 to May 25, 2020 

[2nd declaration of 
state of emergency]

Jan. 8 to
Mar. 21, 2021

[Request for shortened
business hours]
Nov. 28, 2020, to

Jan. 7, 2021

[3rd declaration of 
state of emergency]

Apr. 25 
to Jun. 20, 2021

[4th declaration of 
state of emergency]
July. 12 
to Sep. 30, 2021

Feb. 2022
Vs Feb. 2020

+5.3％

Mar. 2022
Vs Mar. 2019

+21.8％

0％

20212020 2022

[ Priority measures to prevent
the spread of COVID-19]

Jan. 21
to Mar. 21, 2022

-70%

+70%

Mar. Apr. May June July Aug. Sep. Oct. Nov. Dec. Jun. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov. Dec. Jun. Feb. Mar. Apr.

FY'21/2 FY'22/2 FY'23/2
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1. FY’22/2 Q4 Segment Results ③ Baitoru/Baitoru NEXT

43

20212020 2022

Sales recovered to pre-pandemic levels.

-55%

0%

Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar. Apr.

[1st declaration of 
state of emergency]
Apr. 7 to May 25, 2020 

[2nd declaration of 
state of emergency]

Jan. 8 to
Mar. 21, 2021

[Request for shortened
business hours]
Nov. 28, 2020, to

Jan. 7, 2021

[3rd declaration of 
state of emergency]

Apr. 25 
to Jun. 20, 2021

[4th declaration of 
state of emergency]
July. 12 
to Sep. 30, 2021

Feb. 2022
Vs Feb. 2020

(20.5)％

Mar. 2022
Vs Mar. 2019

(7.9)％

[ Priority measures to prevent
the spread of COVID-19]

Jan. 21
to Mar. 21, 2022

■ Baitoru/Baitoru NEXT Monthly sales (compared to the same month of FY’20/2)
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△60%

80%

(Reference) 

44

Continued to expand market share 

*Source: dip

Rival media A

Rival media B

Baitoru

0％

Apr. May. Jun.Jul. Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar. Apr. Jun. Jul. Aug. Sep. Oct. Nov. Dec.Mar. Jan.Feb.Mar.

■ Number of job advertisement postings at competing media* (compared to the same month of FY’20/2) 

May.

20212020 2022
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FY’21/2 FY’22/2
YoY Change

Q4 Q4

Actual Actual Amount % change

Hatarako.net 1,576 1,880 +304 +19.2％

Of which,
Dispatch Agencies

1,367 1,664 +297 +21.7％

Of which,
Direct employment

208 215 +7 +3.3％

■ Sales

45

1. FY’22/2 Q4 Segment Results ④ Hatarako.net

（Million Yen）

(Note) From its inception, Hatarako.net played the role of a go-between for dispatch companies to solicit applications from those applying for dispatched employees. 
Since 2017, however, it has become a comprehensive website for dispatch companies and general client companies to solicit job applications directly.
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(Reference) 

46

Already established the 『No.1』 position in the temp job media market

■ Sales trends for each temp staffing job media*

Rival media C

Hatarako.net

Rival media D

（Million Yen）

1,829 

2,939 

3,945 

5,526 

7,010 

7,790 

5,672 

6,681 

0

2015 2016 2017 2018 2019 2020 2021 2022

*Source: dip
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2. FY’23/2 Business Plan ①

Sales to recover to pre-pandemic levels

0

売上高 セグメント

利益

売上高 セグメント

利益

売上高 セグメント

利益

売上高 セグメント

利益

2020年2月期 実績 2021年2月期 実績 2022年2月期 実績 2023年2月期 予想

53,400
～44,700

20,500
～13,700

43,600

29,800

34,400

9,400
11,800

18,800

(Million yen)

■ Personnel recruiting services business* sales and segment profit

+55%
～29％

YOY

+117%
～ 45％

YOY

(Sales)(Sales)(Sales)(Sales) (Segment
profit)

(Segment
profit)

(Segment
profit)

(Segment
profit)

FY’20/2 Actual FY’22/2 Actual FY’23/2 forecastFY’21/2 Actual

* Baitoru, Baitoru NEXT, Baitoru PRO, Hatarako.net, Nurse de Hatarako
Note: The new revenue recognition standard has been applied to both past performance and forecast figures.
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2. FY’23/2 Business Plan ② Strategy for the current term

1

Design and development of unique features and services 
generated by our user-first perspective

Launched ‘Message from dip-san’ section to improve value 
for users and client companies

2
Cross-selling / Data-driven sales to improve sales 
productivity

Expand functions of proprietary sales management tools and  
meet all customer needs through cross-selling of four medias

3

Optimized promotions for each area. Become No. 1 in 
media sales outside of metropolitan areas

Many areas in major metropolitan areas have already achieved 
No.1 market share.*
Efficient advertising through a hybrid of real and digital media

* Based on our own research

1

23

Unique features and 
services

Sales 
productivity 

improvement

Area-specific 
promotion
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A comprehensive job information site for 
specialized jobs in industries that face serious 

labor shortages.
The service encourages movement in the labor 

force by supporting professionals as well as 
individuals aiming to become professionals.

By leveraging our strengths such as 1,500 sales 
staff and unique promotions that combine digital 
and mass media, we aim to expand sales in the 

professional field* to 380 billion yen.

Source: “New Job Openings-to-Applicant Ratio by Job Type (Regular Employment including Part-Time)”, Ministry of Health, Labour and Welfare

2. FY’23/2 Business Plan ③ Baitoru PRO

49※ Professional job advertising and recruiting market

Baitoru PRO; dip’s first new service in 12 years (Launched in May 2021)

4.08

5.493.38

3.587.66

4.18

(Cooks)

New job openings-to-applicant ratio by job type

Restaurant

(Before COVID-19 Feb. 2020)

WEB/ITBeauty care

ChildcareNursing careHealthcare
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0

12

0

3

2. FY’23/2 Business Plan ④ Baitoru PRO

50

（万件） （万件）

(Note) Based on figures as of the beginning of each month for August and afterwards.

Healthcare

（万件）

Baitoru PRO Rival Media E Rival Media E（Number of Hello
Work postings)

Baitoru PRO（Number of Hello
Work postings）

0

15

In addition to nursing care, childcare, and beauty care, 
we have attained the No. 1 position for listings in the healthcare field.

（万件）

0

3

Nursing care Childcare Beauty care

No. 1 in the number of ads posted in all four fields within ten months of launching the service

May19 Aug. Oct. Dec. Feb. Mar. May19 Aug. Oct. Dec. Feb. Mar. May19 Aug. Oct. Dec. Feb. Mar. May19 Aug. Oct. Dec. Feb. Mar.

(Thousand)
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2. FY’23/2 Business Plan ⑤ Baitoru PRO strategy for this fiscal year

51

1

Further solidifying its position as No. 1 for the number of ads listed in the medical, 
nursing care, childcare, and beauty care fields

Based on the concept of 『User First』, the company has been able to increase the number of advertisements and become No.1 
in volume of ads posted within the first 10 months after launching the service. In addition to the four sectors above, we plan to 
increase the number of projects in the food & beverage and WEB/IT industries while continuing to differentiate ourselves with
unique functions.

2
Expand user base through large-scale promotions combining digital and mass media

Increase application due to natural influx by enhancing awareness and reduce CPA in WEB acquisition 
advertisements. 

3
Provide users with a hybrid job media / recruiting service and enhance sales capabilities

Business integration with 「Nurse de Hatarako」. Aim to increase the unit price per user by sharing the user 
base and providing effective services.
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2. FY’23/2 Business Plan ⑥ Baitoru PRO Mid-term Growth Vision

52

Aimed at expanding 
awareness, hybrid promotions 

implemented as an upfront 
investment.

Increase in applications 
through natural inflow, and 

reduction in CPA for

web-acquired ads. 

Aim to reduce advertising 
expense ratio.

Plan to reach profitability over a single month during the fiscal year ending February 2024

■ Baitoru PRO* Growth Image for Net Sales and Segment Profit

(40)

Net 
sales

Segment
Profit

△20 △20～△25

FY ended Feb.    
2022

FY ending Feb. 
2023
(Plan) 

FY ending Feb. 
2024
(Plan)

FY ending Feb. 
2025
(Plan)

0

30～41

90～120

45～60

19

*In March 2022, the agent business (Nurse de Hatarako) and the Baitoru PRO business were integrated. This is reflected retroactively to the fiscal year ending 
February 2022 in the graph above.

Note: The new revenue recognition standard has been applied to both past performance and forecast figures.

*Oku=100million

(Oku yen)
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6 Shareholder Returns
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Shareholder Return: Dividend Policy and FY’23/2 Dividend Forecast

54

・Interim: ¥27–44 (forecast)

・Year-end: ¥29–57 (forecast)

16 19 24 27 27 27
44

27

18
24

26
29 29 29

57

29
2

36
43

50
56 56

61

101

56

0

2017年2月期 2018年2月期 2019年2月期 2020年2月期 2021年2月期 2022年2月期 2023年2月期

■Dividend per share

5
(Reference) Dividend policy

The dividend amount is 
determined by taking into 
consideration the dividend 
of the prior fiscal year and 
using a dividend payout 
ratio of 50% as a guide.

Interim dividend Year-end dividend Commemorative dividend

(Yen)
Upper
end

Lower
end

2023年2月期FY’17/2 FY’18/2 FY’19/2 FY’20/2 FY’21/2 FY’22/2 FY’23/2
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7 Appendix

1. Company Profile

2. Medium-term Management Strategy dip2025

3. Financial Status and Key Data

4. ESG Initiatives

5. Other
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1. Company Profile ①

56

Company name

March 1997

Hideki Tomita, Representative Director, President & CEO

3-2-1 Roppongi, Minato-ku, Tokyo

¥1,085 million
(As of end of February 2022) 

¥39,515 million
(For the fiscal year ended February 2022) 

2,356
(Full-time employees as of April 1, 2022)

Provision of online job information and DX services

Prime Market of the Tokyo Stock Exchange (code: 2379)

Established

Representative

Location

Capital

Sales

Employees

Main Business

Market

dip Corporation
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1. Company Profile / Overview ② Personnel Recruiting Service Business Model

Pool of job ads

Career Change Support

Online 
Job ads Sites

Recruiting 
Service

Applications

Applications

Posting fee*1

Job Posting

Application / Recruiting fee*2

Posting fee

Recruiting

*1 A model in which a fee is collected in return for posting a job on one of our sites for a specified period of time.

*2 A model that allows job openings to be posted on our website for free, 
with a fee paid when an application is received or an applicant is hired.

Job Posting / Recruiting

Recruiting fee*2

Job SeekerClient Pool of job ads /
Career Change Support

Applications

57

Baitoru

Baitoru NEXT

Hatarako.net

Baitoru PRO

Nurse de hatarako
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2. Medium-Term Management Strategy dip2025 ① Nine Themes

58

UPDATE(March 2022）
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2. Medium-Term Management Strategy dip2025 ② Aspirations toward FY’25/2

59

¥100 bn
¥30 bn

¥45.0 bn
¥10.8 bn

FY’21/2
Results

Op. income

¥32.4 bn
¥7.3 bn

Sales

Portion of DX business:

Op. income

Sales

FY’25/2
Aspirations

Op. income

Sales
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2. Medium-Term Management Strategy dip2025 ③
Human Work Force ‘Matching jobs quicker than anywhere else’

60

High-quality job postings
supported by direct 

marketing sales

Offers optimal matching
using the power of 

technology

Job seekers (users)
with existing and
potential needs

Fresh, accurate and high-quality
job postings

Appealing job information manuscripts
leveraging production and editing
skills

High brand recognition

Websites and apps with user-
friendly UI/UX that makes it easy to 
search for jobs
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2. Medium-Term Management Strategy dip2025 ④
Digital Labor Force ‘DX for anyone, anywhere’

61

Source: dip, based on “June 2016 Economic Census for Business Activity” by the Statistics Bureau, Ministry of Internal Affairs and Communications (MIC)
Number of employees of each company segment: Small (1–19); mid (20–1,000); large (more than 1,000)

Strong “customer success” system

Sales force of 1,600 sales reps
Customer base of 150,000 companies

Mid-sized
companies

Small companies

Large
companies

1,600,000 companies

4,000 companies

300,000 companies

Development and introduction of 
packaged products for various 
industries, using tools developed 
by third parties

Major SIers have not expanded into the mid-sized and 
small company markets since introduction and follow-
ups involve a lot of effort and require the establishment 
of a sales framework

The strengths of DIP’s DX business

Major SIers
IT Consultants

ディッ
target markets

Areas 
where 

existing 
players are 

scarce

Approx.

Approx.

Approx.
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2. Medium-Term Management Strategy dip2025 ⑤
New Business ‘Societal improvement through businesses based on SDGs’

62

Here at dip, we want to tap into dreams, ideas and 
passion to create a better society

Corporate philosophy

The SDG market is a potential growth market backed by the United Nations declaration.
We will launch new businesses in this market to achieve continuous growth 

and contribute to a sustainable society.
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3. Financial results ① Operating results (Sales and operating income for entire company)

◼ Sales

◼ Operating income

Listed on
Tokyo

Stock Exchange 
Mothers

Listed on
the first section

of the Tokyo
Stock exchange

（Million yen）

(Million yen)

Note: dip has adopted consolidated accounting, starting from the third quarter of the fiscal year ended February 2021.

46,415 
39,515 

852 1,805 3,086 
5,171 

8,434 9,374 
11,506 

7,969 9,524 11,432 9,951 
13,050 

19,530 

26,798 

33,178 
38,062 

42,176 

32,494 

0

7,312 

5,602 

194 355 442 636 631 711 1,288 
316 210 803 1,057 1,714 

4,806 

7,162 
9,119 

10,799 
12,745

14,356 

0
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3. Financial results ② Operating results for the personnel recruiting services business

◼ Sales at Baitoru (Includes sales from Baitoru NEXT)

◼ Sales at Baitoru NEXT

(Million yen)

（Million yen）

28,080 

86 590 1,364 2,585 
4,486 5,319 6,901 5,517 

7,178 8,406 
6,528 

9,579 

15,089 

20,975 

26,615 
30,558 

33,567
37,008 

24,462 

0

4,524 

316 306 464 
971 

2,263 

3,461 

4,833

5,740

4,129 

0
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3. Financial results ③ Operating results for the personnel recruiting services business

◼ Sales at Hatarako.net

◼ Sales at Nurse de Hatarako

（Million yen）

(Million yen)
※ Affected by the change in recognition timing

6,680 

29 306 
762 

1,205 
1,685 1,930 

2,335 2,596 
3,259 

1,564 
1,112 1,134 1,054 1,030 

1,827 

2,938 

3,945 

5,526 

7,010 
7,790 

5,672 

0

1,616 
809 

51 

774 

1,580 

2,179 
2,323 

2,545 
2,841 2,593 

1,959 

1,573 1,561 1,526 

0

1,608
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FY'20/2 FY'21/2 FY'22/2

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

Sales 12,011 10,813 11,925 11,664 9,168 6,906 8,459 7,960 9,226 8,387 10,448 11,451

Cost of sales 746 737 759 793 801 756 835 909 1,060 1,092 1,176 1,216

Gross income 11,264 10,076 11,166 10,870 8,366 6,149 7,623 7,051 8,166 7,295 9,272 10,235

Selling, general &
administrative expenses

7,507 6,602 7,222 7,689 5,563 5,210 5,410 5,677 6,310 6,111 8,455 8,490

Personnel costs and 
related expenses*

3,143 3,009 3,015 3,498 3,111 3,271 3,212 3,260 3,405 3,323 3,654 3,676

Advertising and 
sales promotion costs

3,213 2,626 3,097 2,918 1,421 956 1,164 1,438 1,871 1,810 3,804 3.733

Land & Office Rental   265 264 264 280 292 290 288 288 286 286 285 277

Others 884 702 844 992 737 693 744 689 746 691 710 803

Operating income 3,757 3,473 3,944 3,181 2,803 938 2,213 1,373 1,856 1,184 817 1,744

Ordinary income 3,774 3,481 3,951 3,185 2,811 937 1,733 1,296 1,784 1,115 759 1,661

Net Income attributable
to owners of parent

2,599 2,328 2,713 2,370 1,930 829 △2,424 509 1,204 948 515 819

66

* Personnel costs and related expenses include salaries and welfare benefits as well as recruitment related expenses and educational expenses.

(Note) Dip has adopted consolidated accounting, starting from the third quarter of the fiscal year ended February 2021.
Figures for FY'20/2, FY’21/2 Q1 and Q2 are non-consolidated and for reference purposes. 

3. Financial results ④ Income statement

（Million Yen）
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FY’21/2 FY’22/2 Comparison to
the previous year

(As of February 28,2021) （As of November 30, 2021）

Assets 35,869 42,454 +6,585
Current assets 17,782 22,653 +4,871
Non-current assets 18,087 19,800 +1,713
Property, plants and 
equipment 1,698 1,964 +266
Intangible assets 6,831 7,738 +907
Investments and 
other assets 9,557 10,098 +541

Liabilities 4,691 9,465 +4,774
Current liabilities 3,576 8,032 +4,456
Non-current liabilities 1,114 1,432 +318

Net Assets 31,178 32,989 +1,811

Shareholders‘ equity 30,302 32,405 +2,103
Total accumulated 
other comprehensive 
income

△33 10 +43

Share acquisition rights 892 557 △335
Non-controlling 
interests 16 16 0

3. Financial results ⑤ Balance sheet

67

（Million Yen）
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3. Financial results ⑥ Statement of cash flows
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16,569

12,462Cash and cash equivalents
at beginning of period

Cash and cash equivalents
at end of period

Operating activities

Purchase of
property, plant and equipment

Dividends paid

+10,482

△3,307

△496

+675

△3,199

Purchase of intangible assets

Other

Other

△46

△3,850

△2,524

■ FY'22/2
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FY’20/2 FY’21/2 FY’22/2

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

Baitoru*1

Sales 9,426 8,603 9,624 9,353 6,891 5,256 6,561 5,753 6,402 5,957 7,548 8,172
＜YoY＞

+10.1% +9.4% +8.5% +13.1% (26.9)% (38.9)% (31.8)% (38.5)% (7.1)% +13.3% +15.0% +42.0%

Number of 
subscriber companies 14,506 13,818 14,819 15,285 11,841 10,873 13,015 12,845 13,659 13,461 16,524 17,838

＜YoY＞
+9.7% +10.2% +9.9% +11.9% (18.4)% (21.3)% (12.2)% (16.0)% +15.4% +23.8% +27.0% +38.9%

Number of 
applications

＜YoY＞ +10.3% +13.7% +14.9% +39.0% +13.5% +2.6% +1.6% (15.5)% (6.2)% (3.4)% +15.6% +18.4%

Baitoru NEXT

Sales 1,394 1,377 1,488 1,479 1,156 854 1,082 1,035 1,122 1,047 1,140 1,213
＜YoY＞ +37.0% +18.0% +12.8% +11.3% (17.1)% (37.9)% (27.3)% (30.0)% (2.9)% +22.6% +5.4% +17.2%

Number of 
subscriber companies 3,257 3,169 3,577 3,715 3,000 2,631 3,305 3,474 3,589 3,551 4,096 4,555

＜YoY＞ +29.9% +16.2% +20.6% +17.8% (7.9)% (17.0)% (7.6)% (6.5)% +19.6% +34.9% +23.9% +31.1%
Number of 
applications

＜YoY＞ +33.7% +20.4% +20.6% +24.7% +12.9% (0.2)% (11.8)% (6.6)% (12.0)% (2.2)% +27.2% +5.4%

Hatarako.net
Sales 1,954 1,866 1,969 2,000 1,616 1,144 1,335 1,576 1,651 1,484 1,664 1,880

＜YoY＞
+16.2% +12.2% +8.4% +8.4% (17.3)% (38.7)% (32.2)% (21.2)% +2.2% +29.7% +24.6% +19.3%

Number of 
subscriber companies 3,180 3,187 3,454 3,513 2,822 2,374 2,602 2,683 2,602 2,426 2,557 2,521

＜YoY＞
+19.5% +16.7% +18.0% +10.1% (11.2)% (25.5)% (24.7)% (23.6)% (7.8)% +2.2% (1.7)% (6.0)%

Number of
applications

＜YoY＞ +19.2% +17.1% +12.1% +21.3% +24.3% +27.7% +31.2% +54.3% +33.4% +2.6% +12.2% (19.4)%

3. Financial results ⑦ Personnel recruiting services business KPI
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（Million yen）

（Companies）

（Million yen）

（Companies）

（Million yen）

（Companies）

*1 The KPIs of Baitoru include those of Baitoru NEXT.
*2 Certain services including Recruiting Page KOBOT (previously Baitoru RHP) were transferred from the personnel recruiting services business 

to the DX business, effective FY’22/2. 
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■ Sales

3. Financial results ⑧ Sales at Nurse de Hatarako

FY’21/2 FY’22/2
YoY Change

Q4 Q4

Actial Actual Amount % change

Nurse de
Hatarako

1,526 1,608 +82 +5.3％

（Million yen）
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4. Initiatives in ESG ① Efforts to promote diversity

In 2015 we launched a project to foster autonomous career development among female employees.

In February 2017, we received the “Eruboshi” certification from the Ministry of Health, Labor and 

Welfare as a company which excels in promoting the participation and advancement of women in the workplace.

・Female employee ratio*1 

49.5 %
・Female manager ratio*1*2

33.1 %
・ Childcare/maternity leave/take ratio *1 

97.8 %
・Childcare/maternity return ratio *1

100.0 %

■ Efforts to increase work opportunities for women

*1. As of FY’22/2                     
*2. The average of all companies is 8.9% (Aug. 2021) (source: Teikoku Databank)
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4. Initiatives in ESG ②
Enriching society through business activities and social contribution activities 

72

Regional revitalization project:
Kurashi Taiken Tours

76 events have been held nationwide as of 

end of Feb. 2020, contributing to 

creating jobs in regional areas

Career education for children:
Baitoru Kids Program

Providing opportunities for children to 

understand the meaning and value of 

working by teaching our

know-how on “work”

First Shakatsu! project:
Food Bank Project

Hosting a food pantry in cooperation 
with a food bank
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4. Initiatives in ESG ③ For Further Improvement of Workers’ Pay

Support client companies’ efforts to improve employees’ wages

■“Thinking together about the Kishida 
administration‘s wage hike policy and 

improved conditions for temporary staff” 

■“Seminar on Subsidies for Wage 
Improvement”

We will contribute to the improvement of workers’ pay and the growth of 
companies through proposals made by our sales reps in the dip Incentive Project 

and through free webinars
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5. Other ① Impact of new revenue recognition standard
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Adopting new accounting standard on the recording of sales from 
FY’23/2, resulting in sales decrease from old standard figures

Impact on operating income limited

Major changes due to the adoption of the new standard

・Deduction of incentives paid to agencies from sales

Agency incentives that were posted as promotion expenses will be deducted from 
sales

(Reference)

FY’22/2 figures

Old standard: ¥46,415 million ⇒ New standard: ¥43,701 million

・Unification of discount rates

Discount rates will be unified in accordance with the accounting standard when 
recording sales
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5. Other ② Market size of specialized jobs segment
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※3

Market size of specialized jobs*2

¥382 bn
(Estimate)

Approx. ¥540 bn

Share of 
specialized jobs:*3

Approx. 22%

¥209 bn

Share of 
specialized jobs:*4

Approx. 32%

¥173 bn

Job advertisements Placements

■ Market size of job advertisements and placements*1

*1 Job advertisements: “Results of Job Information Service Market Size 
Survey” by the Association of Job Information of Japan
Placements: “Results of Aggregation of Business Reports of 
Employment Placement Businesses” by the Ministry of Health, Labour
and Welfare

*2 The following six industries: Nursing care, healthcare, childcare, beauty 
care, IT, and restaurant

*3 Estimated by DIP based on “Results of Aggregation of Number of Job 
Advertisements Posted” by the Association of Job Information of Japan

*4 Estimated by DIP based on “Results of Aggregation of Business Reports 
of Employment Placement Businesses” by the Ministry of Health, Labour
and Welfare

Approx. ¥950 bn
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5. Other ③ Baitoru PRO 
Roadmap for the growth of Baitoru PRO

76

Obtain 
job 

postings

Enhance 
user 

recognition

Sales 
increase

Enhance 
precision of 
matching 

between job 
information 

and job 
seekers
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5. Other ④ List of Companies in which dip Invests 
Investments are made based on dip’s management philosophy and vision

DX Business
Personnel Recruiting

Services Business

New Businesses
(SDGs)

Education

Environment

Training

“Societal improvement 
as a business based on SDGs”

“Matching jobs quicker than anywhere else”“DX for anyone, anywhere”

By industry

77

By work type

Finance EntertainmentHealthcare Real estate

IP management

Clerical workSales

Marketing Development

Recruiting,
labor services
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Disclaimer and contact

IR inquiries

IR team, dip Corporation E-mail: finance@dip-net.co.jp

URL: https://www.dip-net.co.jp/en

Disclaimer

◼ The forward-looking statements contained in this material are recognition, opinion, judgement,
and forecast as of the date of preparation of this material, and we do not guarantee their
realization. Actual results may differ from the forecast depending on a variety of factors.

◼ Information contained herein regarding companies other than dip is quoted from public sources 
and others. dip has neither verified nor is it responsible for the accuracy of such information. 

◼ Any statements made herein are made solely for provision of information and are not an 
inducement to investment in dip securities. It is recommended to refrain from making 
investment decisions that are fully dependent on this material.

◼ English documents are prepared as a courtesy to our shareholders. In the event of any 
inconsistency between English-language documents and the Japanese-language documents, the 
Japanese-language documents will prevail.

mailto:finance@dip-net.co.jp

