KaKakKu

Results Briefing for Q3 FY2016

February 2, 2017

Kakaku.com, Inc.

KaKakKu



Summary

KaKakKu



e
Q3/FY2016 Results

(Unit: million yen)

Q3/FY2016 Nine months ended
(Oct-Dec 2016) December 31, 2016
Sales 11,405 +8.0% 33,249 +11.7%
Operafing 5,398 +6.5% 15,432 +12.3%
income
Ordinary 5,404 +6.1% 15,427 F11.7%
income
Net income
attributable to
harehodon of the 3,711 +9.8% 10,735 +16.1%
parent company
Operating
margin 47.3% - 0.7pfts 46.4% +0.2pfts
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Q3/FY2016 Highlights
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Overseas

New Media

Insurance

KaKakKu

v  Even though service categories continued to perform well, due to weak results
in the shopping categories and advertising, total sales were 5.3 billion yen,
down 0.6% from the previous year.

v Four-country total of unique users for Priceprice.com in the month of
December was 10.86 million.

v The number of fee-paying restaurants surpassed 52,900 as of end-December.
v  Sales were 4.8 billion yen, an increase of 17.6% yoy.
v The number of reservations made through Tabelog surpassed 12 million seafs.

v'The number of monthly unique users for Tabélog (US) reached 75,000 in
December 2016.

v Travel business Time Design Inc. contfinues to post strong sales with year-
on-year growth of 22.9%.

v Declining numbers in insurance applications, resulted in a decrease of
sales year-on-year with 204 million yen.
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Quarterly Sales by Business Category (Consolidated)

11,507 11,379 11,405
10,558 10,464
10,052
9,881 Shopping\
9,217 9,327
Service
Note: Amounts . Advertising
exclude inter-
segment sales and
transfers .
40.5% 42.5% Tabelog
39.0% 39.0% 37.0% 42.0%
35.1% 33.9% 38.1%
New Media
599 7.0% 7.3% 10.3% 7.4% 8.8% 8.3% . - -
Unit: million yen — i —_—— 22% l
Q3 | Q4 Q! Q@ | a3 Q4 Ql | a2 Q3
FY2014 FY2015 FY2016
= Shopping 2,339 2,353 2,130 2,175 2,513 2,478 2,230 2,271 2,366
= Service 1,590 2,317 1,750 1,584 1,538 2,346 1,882 1,859 1,835
= Advertising 1,276 1,001 941 949 1,377 1,182 845 1,030 1,194
Tabelog 3,234 3,408 3,556 3,851 4,119 4,255 4,389 4,606 4,843
New Media 543 707 676 1,021 782 1,017 872 1,383 961
®Finance 233 264 270 300 227 228 245 228 204

KaKakKu
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I ————————————————
Quarterly Cost Breakdown (Consolidated)

6,200
6,006
5,715 5,609
5,486 5,487 Advertising
5,035 5,050
4,650
Note: Commissions (*1)
*1 Commissions =
various commissions
paid + Advertising
agency commissions
*2 The number of
regular employees, Personnel-related
with the average
number of temporary
employees for each
quarter shown 8.3%
separately in ) Outsourcing
10.0%
parentheses 11.3% e 1.2% 10.4% 42% @
8.7% 9.3% 9.6% 47% Depreciation
Rent
Other
Unit: million yen Q3 | Q4 Ql | Q2 | Q3 | Q4 Q1 | Q2 | Q3
FY2014 FY2015 FY2016 Oct-Dec 2016
m Advertising 905 1,196 1,005 1,029 987 1,137 838 926 1,135 Breakdown of
= Commissions (*1) 1,152 1,134 1,199 1213 1,435 1,401 1,475 1,623 1,479 ~Other” expenses
= Personnel-related 1,383 1,358 1,478 1,468 1,498 1,476 1,601 1,570 1,571 « Server
Outsourcing 405 466 483 619 575 640 582 514 603 Z‘}G'”fenamce?
mn
= Depreciation 159 187 189 200 220 241 257 261 284 « Time Design
mRent 161 166 167 176 174 180 197 192 195 cost of sales:
= Other 482 524 527 779 594 637 656 R 736 310mn
» Amortization of
)| 653(97 660(97 695(106 41011 748(12 cooawil: émn
Employee headcount (¥2) (97) (97) 689(99 ) (106) 710(109) 708(111) 741(117) 8(125) 744(123) | Rearuiting: 17onn
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Kakaku.com

Kakaku.com: Business Overview

While the service categories contfinued to perform well, weak results in the shopping
categories and advertising sales were 5.3 billion yen, down 0.6% year-on-year.

Total number of monthly users (domestic) was 51.33 million as of end-December.

Kakaku.com quarterly sales trend (in million yen) 0.6%
O
fon0 6,006 yer
' 5,428 5141 5,396
5000 - 4,958
4,000 -
3,000 -
2,000 -
1,000 -
0 .
Q3 Q4 Ql Q2 Q3
FY2015 FY2016
M [Shopping 2,513 2,478 2,230 2,271 2,366
1 [Service 1,538 2,346 1,882 1,859 1,835
1 |Advertising 1,377 1,182 845 1,030 1,194

Note: The number of monthly users is the number of people who visited the site on a browser basis. A user who visited the site multiple times over a
mogfrlh i(sjco.unfed as one. As of November 2016, the Company changed the measurement logic in order to reflect the diversification of web pages on
mobile devices.

KaKakKu-com
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Kakaku.com: Shopping Business

A sluggish market for consumer electronics resulted in a decrease in commissions
received from Ecommerce sites. Coupled with lower transaction rates, sales were
2.36 billion yen, down 5.9% year-on-year.

Quarterly sales trend (in million yen) GMYV growth for consumable goods (%)
v Ul improvements resulted in year-on-year growth
3,000 in the gross merchandising value for consumable
-5.9% goods
yoy v/ Roll-out across all categories by the end of this
fiscal year.
2,000
+0.8%
yoy
1,000
0
Q3 | Q4 Ql | @2 | a3
FY2015 FY2016 .
\mShopping| 2513 | 2478 | 2230 | 2271 | 2366 Q3/FY2015 Q3/FY2016
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Kakaku.com: Service Business

Finance related categories continue to report strong sales, and commissions from
overseas Wi-Fi and SIM card comparisons show continued growth.
Quarterly sales were 1.83 billion yen, year-on-year growth of 19.3%.

Quarterly sales trend (in million yen) Growth rates of telecommunication categories (%)
3,000
+19.3% SIM
Yoy +70.3% yoy
2,000 Overseas Wi-Fi
+79.8% yoy
1,000
Broadband
-4.5% yoy
0
Q3 | Q4 Ql | @2 | @3 Other
FY2015 FY2016 +218.6% yoy
\mService| 1538 | 2346 | 1882 | 1859 | 1835 Q3/FY2015 Q3/FY2016
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Kakaku.com: Advertising Business

The sluggish consumer electronics market resulted in lower advertising sales.
Quarterly sales were 1.19 billion yen, down 13.3% year-on-year.

Quarterly sales trend (in million yen)

Growth rate of reservation ads by site (%)

1,500
-13.3%
yoy
1,000
Kakaku.com
-11.3% yoy
500
Tabelog
0 +70.4% yoy
Q3 | Q4 Q1 Q2 Q3 Other
FY2015 FY2016 — +58.6% yoy
\mAdvertising| 1,377 | 1,182 | 845 | 1,030 | 1,194 Q3/FY2015 Q3/FY2016
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Kakaku.com

Kakaku.com: Overseas Business - Priceprice.com

Monthly unique users by country (in million users) Enhanced content

12 - Further enhancement of content, by adding articles

10.86

on fashion and cosmetics.

+63.1%
yoy

,l O h QPriceprice

Home > Women's Fashion > Nike Air Max 95 in Light Bone for Ladies

Indonesia Nike Air Max 95 in Light Bone for Ladies

A squeaky clean new Nike shoe has hit the market! It's the Nike Air Max 95 in Light Bone and
Sail

G Dec 28, 2016

A -
&e‘f\_/

6.66

The Air Max is undeniably one of Nike's most popular releases. It first hit the market in 1987 and uses the Nike's Air
technology, its comfortable cushioning that we all know and love and the iconic look of the Air Max. With so many models

P h I I I p pl n es released in the Air Max line, should we be excited for another one?

Thailand v v s

= D & E :/"2\-_.:_.%

2 . 72 I n d |O Because of the popularity of Air Max models that have become a fashion staple for rappers, gabbers, and a lot of other
awesome subcultures, here's one sleek and sexy model designed for the ladies: The Nike Air Max 95 in Light Bone and Sail
It's off white shade is finished off with the gum rubber outsole for that classy, minimalist look. It's slim, svelte, and versatile too!
Top off a cute summer dress with this pair or add a pop of white to your black and neon workout ensemble. You can't go wrong
with such a sleek style

Dec. 2015 Dec. 2016

Note: The number of monthly users is the number of people who visited the site on a browser basis. A user who visited the site multiple fimes over a month is
counted as one.
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Tabelog

Tabelog: Businesses Overview

Growing number of fee-paying restaurants resulted in strong sales of 4.8 billion yen (+17.6% yoy).
The number of monthly users (domestic) surpassed 93.46 million as of end-December.

In January, the cumulative number of seats reserved through Tabelog's online reservation
surpassed12 million.

+17.6%
Tabelog quarterly sales trend (in million yen) Yoy
, 4,843
5000 4,606
4119 4255 4387
4,000
3,000
2,000
1,000
0
Q3 Q4 Q1 Q2 Q3
FY2015 FY2016
Paying individuals 743 783 849 862 897
B Corporate sales 3,373 3,469 3,540 3,743 3,946

Note: The number of monthly users is the number of people who visited the site on a browser basis. A user who visited the site multiple fimes over a
mogflh isdco_unfed as one. As of November 2016, the Company changed the measurement logic in order to reflect the diversification of web pageson 11
mobile devices.
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Tabelog

Tabelog: Domestic Business

Number of fee-paying restaurants and ARPU Number of individual paid subscribers
No. of fee-paying restaurants (in thousand) ARPU (in yen) (Nr. of Subscribers : in thousand)
60 - - 21000 1,800 -

20,600

19,900

52.9 L 20000

51.5k restaurants

19,500
50.0k restaurants

49 0k restaurants

50 1e$£$i§ieﬁdwonh 19000 1200
- 18000
40 17000 600
Q3 ‘ Q4 ‘ Ql ‘ Q2 ‘ Q3 Q3 ‘ Q4 ‘ Q! ‘ Q2 ‘ Q3 ‘
FY2015 ‘ FY2016 FY2015 ‘ FY2016 ‘

12
KaKaKUu



Tabelog

Tabelog: Progress of online reservations

Number of persons seated through Tabelog'’s Ratio of old and new pricing plans in Tokyo
online reservation system (in thousand)
+125.2%
3,000 - yoy 100% - 4%,
7% 13%
2,640k New Plans
80% -
60% -
2,000 -
40% 1 Old plans
1,240k
20% -
1,170k 1,150k
1,000 ‘ ‘ ‘ 0%
Q3 | Q4 | QI Q2 Q3 Oct. 2016  Nov.2016  Dec.2016
FY2015 FY2016

Note: New pricing plans, with enhanced promotion of online
reservations are only being offered in Tokyo as of October 2016.

13
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New Media: Overview

Travel business Time Design Inc. and real estate site Sumaity continue to post
strong results. Sales in the New Media business were 261 million yen, a growth of
22.9% year-on-year.

Quarterly sales (in million yen) Kinarino Mall
Monthly GMYV surpassed50 million yen

1,400 v One year after opening the online shopping mall in
February 2016, the monthly gross merchandise value
1,200 +22.9% surpassed 50 million yen in January 2017
yoy v Kinarino will continue to provide user’s with relevant
information based on its concept of adding beauty
1,000 and mindfulness to everyday life.
800 *xFU/E-L F-0- ENSAT Q 3w
600
“°° -
200 .
O ARPATL ﬁ;4;j
Q3 [ a4 [ a1 [ @2 | a3 w0 e "\. ¥ ‘ g,ﬂ
FY2015 FY2016 = - g e
B New Media| 782 | 1,017 | 872 | 1,383 | 961 . L S—

H*Time Design’s sales are seasonally highest in Q2. As a result, sales for the New Media business is also highest in Q2. 14
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Finance

Finance (Insurance Business) : Overview

A decline in insurance applications, resulted in lower sales year-on-year, with

204 million yen.

Quarterly sales (in million yen)

300

200
100
0

-10.2%
yoy

| Q4

FY2015

Q3 QI

Q2
FY2016

Q3

\WFinance| 227 | 228 245

228

204

Start of user reviews on insurance products

Users can now post reviews when they sign an
insurance policy. While this is still limited to a number
of insurance companies, it gives other users
olddi’rionol information for choosing an insurance
plan.
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Current developments
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Kakaku.com's consumables categories

As of December 2016, 50% of consumables categories have undergone improvements in Ul
and content. Roll-out across all categories to be finished by the end of March.

These measures have resulted in a significant rise in the rate of actual purchases (+5%)
compared to the same time span before the changes.

By rolling out these changes by the end of this fiscal year, we expect significant improvement
in the general merchandise volume.

Example: Identify frequently used keywords to allow for more accurate results

Before: After:

. o FR) (Eftecolls (45— 7 FRORCEE £ 0 arin?
R .com -q vFURR | 2 s
fii#E.com +-D-rEm [ nsy CAERIDE ] B P O ANMER] CRRER 51
ImaEs—R
D ER
RsaotakiR T E50BR > IR #> A AE-%
i >
AR R AR AL ., [@ LN (o =ean =2 (LJH) 700X —X REAEALE2=
N5y TR )
THBIC B S A W37 Y- -FR EEIE £1,021,634 6857 (11054 B5:1,020,446% BRSATRE TATORAADS
D3 AL (10.901) O FUME > IHIE > 18 e e ——
TS (78,862
ENT 315) TOROKMA TRIAL CLEEID "EARIEERUOBEATS  [ER 50t AB) | N Fooei | EPR TS-a0 | GRENA
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1,806,632 fieot 1<—vH(1~aofE&TH w0 o o P—
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Tabelog: Variable search and enhanced articles

W With the renewal of the Tabelog App in January, the timeline is now shown in the
top view.

W Ability to not only search by requirements or restaurant names, but also by
reviewer or availability of online booking.

11:57 @ 94% )

& ~7 gxn7
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BA/TLVF HtoEHDMEY T, BEMDOKZHEEKICL
Fof A 4.0 ¥10,000~¥14,999/1A BWRELRBMNTT, HOFITIDHKIT
EDBEBVNWTWVWEOAN...
BLWEERICBEDFELE omma S Wl 1
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Earnings forecast

Results for Tabelog are inline with our projections. But taking into consideration
Kakaku.com'’s resent results, due to an unexpectedly strong slump in the consumer
electronics market and a resulting decline in advertising sales, as well as the
recent economic outlook and consumer trends, the earnings forecast will be
revised as follows:

(Unit: million yen)

Current Previous
projection projection Percent el
FY2016 FY2016 change AL
Sales 45,000 48,000 -6.3% 41,275
Operating income 21,000 23,000 -8.7% 19,534
Ordinary income 21,000 23,000 -8.7% 19,580

Net income attributable

to shareholders of the 14,500 15,900 -8.8% 13,100

parent company
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Segments and Business Description

. Business . .
Segment Site Category Category Business Description
. * Commission income from registered shops based on the number
Shopping :
of clicks and sales performance
* Commission income based on factors including the number of
broadband network contracts
Kakaku. com | Service [ Commissionincome based on requests for estimates and/or
-_g information materials for car insurance, finance, and used car
0 searches
>
= . * Advertising income from banners, text advertisements, content
- Advertising -
o and search based advertising on Kakaku.com
-
- * Income from fabelog (income from advertisements for restaurants
tabelog tabelog and other companies, income from a pay-per-use business
targeting individuals, etc.)
. | * Income from rat it h .com, 4travel, Sumaity,
Other New Media ncome from opera ed sites such as yoyaQ.co avel, Sumaity
Time Design, eiga.com,and webCG
3  Commission income from a general independent insurance
5 Finance agency business for life insurance, non-life insurance, etc.
= *Operated by Kakaku.com Insurance, Inc.

21
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User profile

W Users over 30 account for 20% of total users on PCs, but only about 70% on

smartphones.
W While male user ratio is higher for PCs, the male-female ratio on smartphones is
almost 50/50.
Age Distribution Male-Female Ratio
100% 100% -
80% I 80%
60% 0% -
40% - 40%
20% - 20%
0% 0%
PC Smarfphone PC Smartphone
= 50- 40-49 u 30-39 n20-29 u-20 mMale mFemale

Note: Age distribution and male-female ratio: Excerpted from a Nielsen Online December 2016 study (Home & Work Data)
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Sales Contribution by Business by Fiscal Year (Consolidated)

41,275
'\
35,787 Shopping
5
29,814 O
)
Service %4
~
23,276 2
Advertisin
18,463 °)
Note: Amounts
exclude infer-segment
sales and fransfers. - 38.2% tabelo
34.9% d
25.8%
17.8% New Media
e 13.7% 6.7% 8.4%
(Unit: million yen,%) 7.5% 3.2% 74% 2.8% 5.7% 2 iﬁo 2.5% Finance
FY2011 FY2012 FY2013 FY2014 FY2015
B Shopping 6,445 7,342 8,721 8,904 9,298
m Service 4,520 6,160 7,173 6,944 7,220
= Advertising 2,988 3,269 3,774 4,144 4,450
tabelog 2,539 4,136 7,695 12,476 15,782
New Media 1,384 1,726 1,712 2,408 3,498
B Finance 585 641 735 909 1,026
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Operating Income by Quarter (Consolidated)

(Unit: million yen, %)

6,000 60%
5,000 I 50%
4,000 40%
3,000 30%
2,000 20%
1,000 10%
0 0
Q3 | Q4 Ql | @2 | a3 | Q4 Ql | @ | a3 %
FY2014 FY2015 FY2016
Operating Income 4,566 5,017 4,276 4,395 5,071 5,791 4,854 5,178 5,398
Operating margin 49.5% 49.9% 45.9% 44.5% 48.0% 50.3% 46.4% 45.5% 47 3%
Note: Tabelog Inc. and Time Design Co, Ltd. are included in consolidated accounts from FY2014 1Q
webCG, Inc. is included in consolidated accounts from FY2015 1Q 04
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Shareholder returns

Acquisition of treasury stock
(Unit: Billion yen)

9 -
6 |
2.9
3 |
O 1 T T
FY2013 FY2014 FY2015 FY2016 FY2017

¥20178 2R 28K =

Dividend per share

(Unit: yen)
22 .~ mmmDividend per share 41.8% 1 0%
- =e—Consolidated dividend payout ratio
32.5% 35.2% 40%
25 + 28.1% 30.9%
. (o] ' +— |

20 - ~— 16.00 S0%
15 12.50 20%
10

5 10%

0 0%

FY2013 FY2014 FY2015 FY2016 FY2017
Note: A common stock split at a rate of 2 shares for each share held, was made on April 1, 2013 and September 1, 2013, but dividend per share is calculated 25

based on the assumption that the stock split was made at the beginning of FY 2013.
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KaKakKu

Kakaku.com Group Service Overview

€ [Kakaku.con] Purchasing support site

fiifg.com

[tabelog] Restaurant ranking and user
review site

'gxO7

[yoyaQ.com] last minute discounts on
hotels and Japanese style inns

¢ [PHOTOHITO] Photo community site

©PHOTOHITO

[4travel] Travel review and comparison site

L ﬁtravelfjp

[eiga.com] Movie information site

R&@.com

€ [Sumaity] Real estate and housing
information site

E;UT?T

[Kakaku.com Insurance] Insurance
consulting service

KaKaku

[recipom] Recipe app

LEN

€ [Vinica] Wine app for sharing and
remembering wines

wrica

[Tabélog] Gourmet media for the US

+5, TABELog

[Priceprice.com] Purchasing support site for
Southeast Asian

(@ Priceprice

€ Dynamic package reservation system
(Time Design, inc.)

Time Desigrn

[Kinarino] Curated lifestyle media

*FF U/

[web CG] Online media for car lovers

weblCh

Car Graphic

€ [FX Compass] FX related information,
commentary and forecast on foreign
exchange market

R FX Lt

[Akiba-souken] Akiba style information and
community site

TTFINREAT

[+ CLAP Men] Online media for men’s
fashion

+CLAP Men

@ [icotto] Travel and gourmet online media

lcotfo

[tascare] Local portal for information on
geriatric nursing

N5 77
\ / ®e®tascare

[Kyujin-box] Job classifieds

=K AR TR

Note: [Kakaku.com Insurance] is operated by Kakaku.com Insurance, Inc., [eiga.com] is operated by eiga.com, Inc, [webCG] is operated by webCG, inc.

Copyright® Kakaku.com, Inc. All Rights Resarved.

26




—————————————————————_
Company Profile

B Company Name Kakaku.com, Inc.

m Address DIGITAL GATE BUILDING, 3-5-7,
Ebisu minami, Shibuya-ku, Tokyo 150-0022
B Founded December 1997
B Website http://corporate.kakaku.com/glang=en
m Share Listing The First Section of Tokyo Stock Exchange
m Stock Code 2371
W Related Kakaku.com Insurance, Inc. (http://hoken.kakaku.com/insurance/company.html)
Companies  freve, e ig/iiae b)) |

Time Design Co., Ltd. (htip://www.timedesign.co.jp/)
Tabélog, Inc. (hitp://www.tabelog.us/)
webCQG, Inc. (http://www.webcg.net/)

Information and projections of future performance contained in this document include the
Company'’s judgments premised on information available at the fime of preparation and
assumptions concerning uncertainties. They may differ from actual business performance and
results due to a variety of factors

For further information please contact: ir_info@kakaku.com
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